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Executive Summary

This research project seeks to estimate a financial valuation for onshore wind farms in Ireland. It will
develop decision support tools which will assist wind farm managers to decide between decommission-
ing, repowering and life-extension for the end-of-life of a wind farm. This research will also assist local
communities who may be interested in buying part or all of their local wind farm.

A social media channel, Twitter @windvalue and a website https://windvalue.ie/ were set up to
help to disseminate the output of the project and to facilitate engagement with stakeholders. Both the
social media and website activity exceeded their targets for August 2022.
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1 Introduction

The project’s Twitter Account @windvalue (see Figure 1) and website https://windvalue.ie/ (see Figure
2), were set up to disseminate the output of the project and to facilitate engagement with stakeholders.
In order to make the best use of these channels of communication, both accounts were used to highlight
topical news items and items of interest so as to attract interaction from stakeholders and the public.
This approach appears to have been successful. The website has also shown itself to be very useful
for organizing the End-of-Life Issues for Onshore Windfarms conference (27th May 2022), by allowing a
web page and a custom email address to be set up for the conference.

2 Social Media

2.1 Metrics and Targets

As specified in the funding application, the number of Twitter followers will be the metric used to chart
the progress of the project’s social media outreach.

2.2 Results

The Wind Value Twitter account attracted 162 followers by 30th August 2022, the target was 100, (see
Figure 1). This was probably due to a policy of mentioning other research groups and interested parties
in Tweets.

Figure 1: Twitter Screenshot 30 Aug 2022
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3 Website

3.1 Metrics and Targets

As specified in the funding application, the number site visits is the metric used to chart the progress
of the project website. These were measured Blacknight, the company which hosts the website, using
Webalizer Version 2.21. The numbers reported all visits, and visits from secure URLs only. It is common
practice for more serious websites to obtain secure URL addresses. It is also common for many browsers
to avoid sites without such accreditation. A screenshot of the front page of the website may be seen in
Figure 2.

Figure 2: Screenshot of Wind Value Website in March 2023

3.2 Results

The target for visits by the end of August 2022 was to 200, the number of visits by secure URLs was
8,326 (see Figure 3 and from all URLs, 11,655. This was almost certainly due to the Twitter site sending
interested people to the website. It is notable that there was a peak in May 2022 due to the End-of-
Life Issues for Onshore Windfarms conference. Also, the website was continually updated with news
and other items of interest regarding wind energy in Ireland. An example of such an item of interest,
"Cleaning Wind Turbine Blades Using Lasers", is seen in Figure 2.

4 Conclusion

The social media outreach and the website are exceeding their targets. While this is encouraging it does
not mean that improvements cannot be made by perhaps using other channels of social media in the
future or improving the content on the website.
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Figure 3: Screenshot of Website Statistics from Secure URLs, 31st August 2022
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