WIND VALUE

An Opportunity for Climate Action and for Energy Communities

End of Life Decisions for Wind Farms: An Opportunity for Climate
Action and for Energy Communities

Social Media and Website Report 1
Deliverable 1.2

Report Date: Month 6, August 2023
Author: Peter Deeney, Environmental Research Institute, University College Cork

Funding Reference: IRC*21/PATH-A/9348 Peter Deeney SFI-IRC Pathway Prog

IRISH RESEARCH COUNCIL

An Chombhairle um Thaighde in Eirinn

March 13, 2023



Contents

Executive Summary 1
1 Introduction 2
2 Social Media 2
21 Metricsand Targets . . . . . . . . e 2
2.2 Results . . . . . . . . e e e 2
3 Website 3
3.1 Metricsand Targets . . . . . . . . . 3
3.2 Results . . . . . . e e e 3
4 Conclusion 4
References 4

Executive Summary

This research project seeks to estimate a financial valuation for onshore wind farms in Ireland. It will
develop decision support tools which will assist wind farm managers to decide between decommission-
ing, repowering and life-extension for the end-of-life of a wind farm, depending on the valuation for each.
This research will also assist local communities who may be interested in buying part or all of their local
wind farm and owning their own energy source.

A social media channel, Twitter (@windvalue) Twitter Account and a website https://windvalue.ie/
were set up to help to disseminate the output of the project and to facilitate engagement with stakehold-
ers. Both the social media and website activity exceeded their targets for the first deliverable dated
August 2022.


https://twitter.com/home
https://windvalue.ie/

1 Introduction

The purpose of the project website https://windvalue.ie/ and the Twitter Account @Windvalue, is to
disseminate the output of the project and to facilitate engagement with stakeholders. In order to make
the best use of these channels of communication both accounts were used to highlight topical news
items and items of interest so as to attract interaction from stakeholders and the public. This approach
appears to have been successful.

2 Social Media

2.1 Metrics and Targets

As specified in the funding application Gantt chart, the number of Twitter followers will be the metric used
to chart the progress of the social media.

2.2 Results

The targets for the social media interaction was exceeded in the first reporting period from 1st March
visits were exceeded.
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3 Website

3.1 Metrics and Targets

+  WindValue

r
® —

WindValue
Wi Ti'alLe
This is for a Wind Energy Research Project fo Viakee Onshore Wind Farms in ireland,
I is fundind by
® Cork, lreland 2w ) Jodnisd Maich
B84 Followirg 22T Followe

Twaets Twoets & replics Media Likes

As specified in the funding application Gantt chart, the number site visits will be the metric used to chart
the progress of the website. These were measured Blacknight, the company which hosts the website,
using Webalizer Version 2.21. The numbers reported divided into all visits, and visits from secure URLs.
It is common practice for more serious websites (such as ours) to obtain secure URL addresses. It is
also common for many browsers to avoid sites without such accreditation.

3.2 Results

The number of visits to the website was much higher than the target set in the funding application. It is

notable that theere was a peak in May 2022 due to interest in the conference.
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4 Conclusion

The social media outreach and the website are exceeding the targets set as measures of their success.
While this is encouraging it does not mean that improvements cannot be made by perhaps using other
channels of social media in the future.
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